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BI&CPM: Introduction

� about ? 

� marketplace

� usage / users

� data input

� integration

� implementation

� analytical intelligence

BI&CPM: The Marketplace 
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BI&CPM: User Intensity  
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BI&CPM: Mergers & Acquisitions  
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BI&CPM: Departemental usage 
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BI&CPM: Departemental usage 
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BI&CPM: Activities supported 
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BI&CPM: Input data / sources 
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BI&CPM: Integration 
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BI&CPM: The Implementation
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BI&CPM: The Implementation 
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BI&CPM: The Implementation 
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BI&CPM: The Implementation 
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BI&CPM: Return on Investment 
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BI&CPM: 
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BI&CPM: The Summary

Bottom line:

� serious market penetration

� growing usage

� still financial focus

� reporting & measurement is key

� product /operations data input

� app. 50 percent integrated

� implementation acceptable

� increase importance analytical intelligence

BI&CPM 
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